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SALES TAX BY MAJOR BUSINESS GROUP
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REVENUE COMPARISON

Two Quarters ~ Fisc_a! Year To Date

7 Eleven Jack in the Box
Auto Zone K Mart

200910 201011

Billingsley Tire Lemoore MiniMart | Fommtof-Sale §754,128  $718,176
Burger King Lemaore Mobil CountyPool . 136,720 102,708
Burrows & Castadio  Lemoore Shell State Pool L 795 20
Bush Street Chevron  Leprino Foods Gross Receipts '$801.643 $821.404
Chevron McDonalds Cty/Cnty Share (17.833) (16.428)
Custom Fabricating Niro Atomizer e e e e 8 o L S s e e

& Repair Rite Aid Net Receipts $873,810 $804,976
Fastrip Save Mart Less Triple Flip* - $(218,453)  $(201,244)

Fastrip Taco Bell
Follett Higher Educ
Group

Gary Burrows

*Reimbursed from county compensation find
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- Statewide Overview
- 'Calif_ornia’shllcicaﬁon of local Bradley-
- Burns revenues fot sales occurring July
through September were 4.7% higher
. than the third quarter of 2009 after ac-
- counting anomaliés were factored out.
. Highér fuel ptices and usage, business
investment in" new equipment and
' fe_chnology; and solid gains in some
categoties of consumer goods and res-
taurants all contributed to the increase.
Receipts from food, drugs, and con-
struction mateiials were shightly lower
than last year’s compatisoti quarter as
was the-allocation from autos which
spiked durmg the “cash for clunkers
program of a yéar ago.. '
The Silicon Valley continues to 1e3,d the

recovery with gains 2%> times~highet

than for California as a whole: Coastal

region sales are generally outperform— )

ing the inland areas.

The Sales Tax Picture at Mid-Year
The first two quarters of 2010-11 pro-
duced statewlide receipts that are 4.2%
higher than the first two quartets of
2009-10 after accounting aberrations
are excluded. Howevet, the year-to-
date total is still 17.2% lower than the
totals for the first two quarters of pre-
recession 2006-07.

Generally, proghostications for the
remaining fiscal year are mote upbeat
than those of a few months ago and
the fears of a double-dip recession
have diminished. Stocks are at a two
yeat high, preliminary data on fourth
quattet business and consumer spend-
ing is better than anticipated and the
recent tax-cuts and extension of un-
employment benefits is hoped to boost
the nation’s economy by $850 billion.
In California, the growth in sales tax
will be geographically uneven and tem-
pered by high unemployment, mort-
gage foreclosures and fallout from the
state’s budget deficit.

Vatrious segments of the sales tax base
are projected as follows:

Autos/ Transportation- Industry sales
reports were inflated by non-taxable

fleet purchases eatlier in the year but
pent-up demand and easing credit
are fiow producing solid consumet
demand and new optimism. Posi-
tive gains ate expected over the next
few quartets but not at pre-recession
growth rates.

Building/Construction- Unsold inven-
torles, new tax exemptions for energy
projects and modest public spend-
ing translate into flat or minimal tax
growth for another year or more.
Business/Industry- Leaner and flush
with cash, businesses are investing
heavily in new technology, software
Sales tax gains will
be agency and industry specific and

and equipment.

primatily from suppliers of technol-
*ogy and companies serving the health,
‘mining, petroleum and food indus-

tties.

Food/Drugs— some price increases

but competition will keep tax revenues
from this segtment generally flat.

Fuel/Service Stations — Speculation
on ctude oil futures is resulting in price
increases that are expected to continue

to soat through spring
Consumer Goods— Stock matket gains

are reviving luxury buyers while “fru-
gality fatigue” 1s setting in for the rest
of us. Holiday spending was stronger
than expected for apparel, sporting
goods, small electronics, and home
furnishings.  Analysts are skeptical
about sustainability but generally proj-
ect statewide growth of 3.0% to 3 2%.

Restaurants/Hotels— Tourism and
business travel is on the increase but
price competition is expected to keep
gains in sales tax revenue relatively

modest.
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 Senvice Statlons. - s 187% 13.2% 12.0%

_ Peiroleum Prod/Equipment — CONFIDENTIAL — 7.9% 12.0%
Restaurznts No Alechal - 32,962 5.0% 8.8% 5.1%
 Discouirt Dept Stores. - — CONFIDENTIAL — -1.0% 56%

" Auterrotive Supply Stores ... 21,580 9.9% -2.8% 37%

. Heavy Industrigd: = . - CONFIDENTIAL — 17.4% 13.4%

- Grocery Stores quuor o -— CONFIDENTIAL — 7.8% 1.2%

" Restaurants BeerAnd Wlne o 10,576 14.5% 15.3% -0.8%
Grocery Stores Beer{Wme 10,475 6.9% -1.8% 1.5%

* Light Ind_ustriéIfPrinters._- — CONFIDENTIAL — 32.9% 5.7%

* Drug Stores — CONFIDENTIAL ~— 5.2% A7%
Food Mig.: 6640 -63.3% 237% 37%
Specialty Stores ... 4,947 -18.9% 8.1% 2.2%

" Palnt/GlassiWallpaper. - — CONFIDENTIAL — 29.5% 0.2%
‘Auto Repalr Shops .-+ 3,642 21% 1.9% 2.5%
Total Alt Accounts o 6345984 . A36%. - B AT%
County & State Pool A!Iocatlon AT L es% o LT
Gross Receipts_ . . 3305753 . -144%

CityiCounty Share, L (9te) A%

“Net Receipts . "~ L $387,8387 A% -

Califarnia




