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Humanity Wellbeing: Vision

Our vision is to define the future of North
America’s adult-use cannabis industry by
building an interdependent network of
cannabis-centric consumer packaged goods,
retail dispensaries, and contract
manufacturing operations that advance
consumer shifts toward natural and holistic
health and wellbeing.
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Humanity Wellbeing: Complete Solution

We are a science-
based, cannabis-
centric consumer
product goods (CPG)
company.

CPG

We are a game-
changing health
and wellness

cannabis dispensary

network.

Retail

03

We are a cannabis-
forward, industry-
serving turnkey
contract
manutacturer.

Manufacturer
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Humanity Cannabis Apothecary” dispensaries are
positioned to disrupt the dispensary category by
offering current, untapped, and underserved
consumers an opportunity to learn about the
benefits of cannabis-based products within a
welcoming, educational, and holistic cannabis-
forward retail environment dedicated to health and

wellbeing.
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Conceived and designed in partnership with world-
renowned experience agency, Brand Bureau,
Humaniry Cannabis Apothecary® ushers customers into
a welcoming, immersive, & inspirational retail environment.

01 02
Humanity Cannabis Apothecary ® offers unique customer Humanity Cannabis Apothecary ® features trustworthy and
joumeys guided by knowledgeable and empathetic Master consistent products that advance cannabis-forward health
Herbalists focused on individual needs and building and wellbeing solutions.
community. _ , ! ,

03 04

Humanity Cannabis Apothecary ® experience design will Humanity Cannabis Apothecary® unique CRM training

help guests navigate within a relevant, educational, enhances customer satisfaction to achieve a 30% higher

and meaningful manner aligned with thelr individual needs per-visit transaction than our competition.*

- not a one size fits all approach.
6
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Humanity Wellbeing: Approach

Ritual Rediscovered

Mindful Medicine

Rediscovering ancient techniques that transform

one’s mindful state into a beneficial and healthy
modern lifestyle.
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Created several natural
medicine Companies
Produced award-winning
documentaries

Founded #2 retail dispensary
in USA

Built two of the cannabis
industry’s first trade
association

Helped shape the laws and
industry for nearly ten years

Humanity Wellbeing: Key Executives

Created, launched, built,
innovated or served many
of the nations premier
brands such as Sprout
Baby, Yogi Tea, Golden
Temple, Tillamook;, Coca-
Cola, Seventh Generationand
Dunkin.

Twice-published author
and is the founder of

The Other Person is You
Foundation, a non-profit
focused on helping us all
see in others, ourselves.

Seasoned Veteran
across multiple
industries: Automotive,
Biotech, Internet, etc.

BSME, MBA: Stanford,
Cornell, UCLA, Pitt,
Edinburgh UK

Led three companies
that were recognized
as “Best Place to
Work”

Public Company
Board Member



Lemoore Added Public Benefit
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Tax revenue without negative externalities
City Monuments (at the discretion of the city):

K/
0.0

O Two (2) city monument signs located at key entrances to city.

Q Three (3) directional signs directing traffic to and around the
downtown area.

%  Fox Street Beautification- Humanity Holdings. Inc., will fund the
cost of initial dryscape and shrubs, as mutually agreed, for the key
stretch of Fox Street between W. Hanford Armona Road and
Cinnamon Drive.




Local Investor: Lorenzo Neal

10
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We built 15 cannabis dispensaries,
including the #2 by volume

dispensary in the USA, with an average

of 30% higher ring per transaction.

Humanity’s experience design will

help guests navigate within a relevant,
educational,

and meaningful manner aligned with their
individual needs —

not a one size fits all approach.

We founded two of the earliest cannabis

A d d e d Ti dbit S industry trade associations in
HEN

North America.

Humanity ‘s experience design will

help guests navigate within a relevant,
educational,

and meaningful manner aligned with their
individual needs —

not a one size fits all approach.

Humanity’s CRM training enhances customer
satisfaction to achieve a 30% higher
per-visit transaction than our competition.

Humanity offers unique customer journeys
guided by knowledgeable and empathetic Master
Vierbalists focused on individual needs and
building community.

ik
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oCD CREATIVE ANTI-SEIZURE WEEKEND
THE MONDAYS MANAGEMENT MOTIVATION PTSD GLAUCOMA TREATMENT ENTERTAINMENT

CHRONIC SOCIAL BLOCKING NODULOCYSTIC CONTROLLING SOCIAL ANXIETY A HIGHER
INFLAMMATION RECOGNITION CANCER ACNE TYPE 1 DIABETES DISORDER CONSCIOUSNESS

DEFICIT CELLS
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City of Lemoore
Cannabis Storefront Retail Proposal

Version 1—- Updated August 19, 2019

Helios Dayspring
helios@nhcgroverbeach.com
805-201-1498
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August 19,2019
City of Lemoore

19 Fox Street
Lemoore, CA 93245

Dear Applicant Review Team,

Natural Healing Center (NHC), the largest and most
professional cannabis operator in San Luis Obispo County, is
excited at the prospect of expanding to the City of Lemoore.
We plan to bring a world-class retail storefront that will set
2 new standard for cannabis operators around the state. We
hope this proposal is just the beginning of a long and fruitful
partnership with the city.

NHC is a Central Coast success story, cu rrently experiencing
rapid growth through our vertically-integrated operations
in cultivation, manufacturing, distribution, and retail. Our
proven business model out-paces competitors and has led to
NHC winning SLO County's “Best Dispensary” and “Best New
Business of 2018” by our local publication, The New Times.

Additionally, our commitment to the communities where we
operate is unwaivering, with a long track record of charitable
giving, participation, and community benefit programs that
lead to a shared prosperity.

We thank you for your time and careful review. Please do not

hesitate to reach out on my personal cell phone at 805-888-
7823, or that of our COO, Nick Andre, at 401-714-8032.

Sincerely,

Moo
/,//_' (M \')1 L//'/l/ih 1B
{ \\)

Helios Dayspring
CEO, Natural Healing Center



| RETAIL

Experienced & Proven Operators

* Operating aworld-class dispensary in Grover Beach & the Central Coast's largest
cultivator.
e Ranked 1st place for retail licenses in San Luis Obispo and Morro Bay.

Local Hire & Local Contractors
e Alocal hire preference for city residents.
° Local labor for construction.

Upfront $200k in Community Benefit Funds to the City
* Upfront payment to improve the community and offset impacts of the dispensary.

$24k in Community Donations Per Year

 Along history of giving back to the community.
e Thisisinaddition to the yearly business license fee of $28,500.

5% of Gross Receipts

* Significant tax revenue for the city.

Downtown Revitalization

e Centrally located in the downtown core.
¢ New customer handbook promotes local downtown businesses.
e Roaming security guard & increased foot traffic .

Community Relationships

¢ ACommunity Outreach Manager to pro-actively address issues and build
relationships.
e Alocal Advisory Committee to assess and make recommendations.

Committed to Medical Products

° Medical products are our focus, with dedicated areas for non-psychoactive items.

Well Capitalized

e More than $13 million in liquid assets.
e Access to $3 million loan.
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A world-class cannabis retail establishment.




1.01 Introduction

Natural Healing Center (NHC) is a San Luis
Obispo County based cannabis company
that currently operates a state of the art

medical and adult-use cannabis retail
storefront in Grover Beach, CA. NHC has
also been awarded licenses for additional
storefronts in Morro Bay and the City of San
Luis Obispo, ranking 1st place in both city’s
vetting processes. In addition to retail, NHC
is “vertically integrated” owning over 18
cultivation sites on the Central Coast, as well
as manufacturing and distribution facilities.

Our Grover Beach retail storefront is one
of the city’s largest sources of tax revenue,
generating in excess of $1 million in
payments to the city on an annualized basis.

NHC's team of local business leaders and
medical cannabis entrepreneurs have over
30 years of combined expertise in cannabis
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agriculture, economic development,
government & political affairs, and real
estate development. This equips us with
the knowledge and capital to bring our
top-quality plans in Lemoore to fruition,
while maintaining the quality of our existing
operations.

NHC goes above and beyond in everything
that we do, including giving priority shelf
space to local brands, implementing local
hire policies, offering equity to dedicated
employees,andgivingbacktothecommunity
as much as possible.

Our passion and subject matter expertise
are evident across the industry supply chain,
and we are confident that the trust and
relationships we have cultivated throughout
our careers can be leveraged to provide
incalculable benefit to the community:.
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NHC Companies Overview

NHC

Management

Natural Healing Center Naturel Healing Centar
Grover Beach

998 Huston St #A
Grover Beach, CA 93433

Natural Healing Center Natural Heafing Centar

Moo Bay San Luis Obispo
{Proposed) (Opening Late 2019)

2600 Broad St

485 Morro Bay Bivd
San Luis Obispo, CA 83401

Morro Bay, CA 83442

Santa Barbara County

Tepasquet 1:
40 acres

Tepesquet 3:
50 acres

Tepesquet 4
120 acres

Tepesquet 5:
40 acres

Tepesquet 6!
110 acres

Tepesquet 7!
890 acres

A4

Cultivation

Huston St.
Grover Beach, CA

Manufacturing

4th St. Huston St
Grover Beach, CA Grover Beach, CA

San Luis Obispo County

LOVR2
SLO

150 acres

LOVR 3
SLO

260 acres

River Rd
San Miguel

63 acres

Tierra Redonda
Bradley, CA

BE acres

Suey Creek Rd
Santa Maria (SLO
County)

40 acres

Cougar Ridge Rd 1
Santa Maria (SLO
County)

Joshua & Thompson Rd,
Nipomo

147 acras combined

Rancho Rd, Nipomo

40 acres

Cougar Ridge Rd 2
Santa Maria (SLO
County)

40 acres




1.02 The NHC Team

Helios R. Dayspring
Executive Team - Chief Executive Officer

Helios R. Dayspring, CEO of Natural Healing
Center (NHC) was raised in Morro Bay, CA
and is a master cannabis grower with over
15+ years of experience. He cultivates
cannabis on a large high-quality scale using
indoor, outdoor, as well asin light deprivation
greenhouses.  Helios' 18  cultivation
properties span San Luis Obispo and Santa
Barbara Counties, gaining him a wealth
of knowledge in business development,
entitlements, and contract negotiation.

Helios also hasinvaluable experiencein retail
operations and is now bringing distribution,
manufacturing, and additional cultivation
to Grover Beach, CA with 120,000 square
feet of approved new development,
reinvigorating the local economy.

Additionally, Helios's previous Prop 215
delivery service, House of Holistics, has
been the only San Luis Obispo County
company to successfully throw a large-scale
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cannabis event. The Pozo Saloon’s “Higher
Ground Music Festival” had over 10,000
attendees and our staff were able to verify
Medical Recommendations for over 2,000
new patients that same day. Our operations
that day were executed with zero incidents.

Coming from humble beginnings, giving
back to the community is important to
Helios, and NHC has hosted multiple
charity events over the past several years
including Thanksgiving Dinner giveaways to
local families; Christmas toy drives, among
others. NHC has also sponsored numerous
community events including being an annual
sponsor for the 2019 Good Morning SLO
breakfasts (SLO Chamber of Commerce),
sponsoring the 2018 Morro Bay Avocado &
Margarita Festival, the Muscular Dystrophy
Association Muscle Walk, the Mayor's Cup
Golf Tournament, and several homeless
services fundraisers. Additionally, NHC is
a member of all Chambers of Commerce
where it operates, and has given charitable
contributions to  many organizations
includingthe SLO Food Bank, RISE, historical
societies, and many more.,

When other cannabis businesses were
operating in the shadows without paying
taxes, Helios Dayspring raised the bar by
implementing self-regulatory policies and
complying with all tax laws, evident in his
8+ years of tax history and his operations
running with the highest standards in the
industry.
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Bill Szymczak
Retail & Cultivation Partner

Bill Szymczak is the former Director of the
US Department of Housing and Urban
Development (HUD) in the San Francisco
Region, serving from 1970 to 1985. He then
went on to be the Executive Vice President/
Chief Underwriter with PNC Multifamily
Finance in San Franciscofrom 1985t0 1999.

Currently, Bill is the Owner and Founder of
Preservation Partners Development, LLC
and Preservation Partners Management
Group Inc. Headquartered in California,
Preservation Partners are the owners,
developers and property managers of over
8000 affordable housing units in 8 states.

2019 will mark Bill's 50th year in affordable
housing. He holds a BS and MA degrees
from Loyola University of Chicago and
serves on NHC's Advisory Board. Bill's
compliance experience working in highly
regulated industries is invaluable to NHC
and his confidence in the company has led to
personal investment in excess of $18 million
into NHC'’s cultivation operations.

Valnette Garcia
General Manager

Valnette Garcia's professional career started
out with 9 years as an office manager in the
construction industry. In this role, Valnette
was responsible for accounts receivable,
accounts payable, and payroll. During this
time Valnette also attended American
Career College graduating with honors.

Valnette's career in the cannabis industry
started as a receptionist and she quickly
rose through the ranks. Her duties included
managing front end operations, restocking
products, scheduling, hiring, and payroll.
Her leadership was instrumental in House of
Holistics delivery service being voted #1 in
New Times Best Medical Marijuana Delivery
Services. Valnette also spearheaded many of
the company’s charitable events.

She has more than 7 years of experience in
the cannabis industry and her dedication
and diligence has earned her equity in the
company. It is through actions like these that
NHC is valuing and rewarding employees
that work hard and show dedication by
vestingownership and equity inthe business
outside their wages.



Nick Andre
Executive Team - Chief Operating Officer

Nick Andre oversees business development,
processes, I Tsystems,and overall operations
for the company. Nick also leads NHC’s
implementation of CAs Track-and-Trace
system.

Prior to joining the company, Nick was
founder and CEO of Kumani Inc, a City
of San Luis Obispo based IT company
that specialized in e-commerce and
cloud systems implementation. Nick also
previously worked as a consultant for the Cal
Poly Small Business Development Center
located in the Cal Poly HotHouse. His
work there involved advising and assisting
local small businesses with their websites,
business systems, and IT needs. This service,
free to the business owner, helped dozens
of local businesses thrive. In that past he
also worked in the accounting industry and
for toy company Hasbro, Inc. He holds 2
bachelor’s degree in business administration
with a concentration in accounting from the
University of Rhode Island.
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Jacob German
Executive Team - Controller

Jacob German serves as NHC's Controller,
overseeing all accounting operations for
financial planning and decision making.
Jacob’s past work experience includes
servingasControllerforCoastalCommunity
Builders in Pismo Beach, CA, as well as
Troesh Coleman Pacific, Inc. in Nipomo,
CA. He also holds an MBA from National
University in La Jolla, CA.

Jacob grew up in Lemoore, and now lives in
Arroyo Grande with his wife Tiffany and their
two dogs. He is a huge proponent of helping
others and giving back to the community
in which he lives. As an active Rotarian, he
participates in multiple fundraisers and
events each year. He also volunteers as the
Finance Committeeman for SLO Habitat
for Humanity. If he's not in the office, you
can find him on the beach catching waves,
mountain biking the Johnson Ranch Trail, or
wine tasting in Edna Valley.
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Stacey Wooten
Head of Compliance

Stacey Wooten is the founder of Cal Coast Compliance, a compliance firm that specializes
in the cannabis industry, and is head of compliance for NHC. Ms. Wooten, has 20 years of
regulatory compliance experience, with the last five years, specializing in cannabis.

Chris Bowyer
Head of Security

Chris Bowyer enlisted in the Marine Corps in 2004 at the age of 17, attended boot camp
nine months later. Over the course of six years, he attained the rank of Sergeant, and was
deployed three times in support of combat and humanitarian operations all over the globe.
During his military career, he held two primary military occupational specialties; Infantry
Rifleman, and Logistics and Embarkation Specialist. After his discharge, Chris attended the
University of Colorado, Denver, in pursuit of a BA in English. While attending college, he
began working as a security provider for the newly-legalized cannabis market in Colorado.
Quickly rising in the ranks, his experience in security spans from working as a guard on the
ground, to operational and strategic leadership as upper-level management, eventually
becoming COQ of Xiphos Corp., an organization providing specialized security solutions.

As Head of Security for NHC, Chris and Xiphos Corp. bring a team of U.S. Army Special
Forces (Green Berets) to provide the highest level of security for all Natural Healing Center
operations. They leverage their specialized military training and pair it with their years of
experience working security in the legal cannabis space and the latest available technology.
They also are committed to helping newly transitioned military personnel integrate into the
civilian workforce.

Craig Smith
Architect & Project Development

Architect Craig Smith, AIA, founded CRSA Architecture in 1986 and has established it as an
innovator and award winning firm. Craig deals with architectural design, land use, and other
related issues for NHC.

Jane Heath
Legal Representative

Jane received her Juris Doctor from the University of San Francisco School of

Law and practiced as a Litigation Partner at Duggan Smith & Heath LLP, before striking out
on her own at the Law Offices of Jane Heath in downtown Morro Bay. Jane is an expert in
employment law. and provides legal counsel for NHC,
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Aaron Young
Real Estate Team & Community Outreach Manager

Aaron is a veteran of the United States Air Force. His last station brought him back to
California to Vandenberg Air Force Base later returning home to work as a Manager and
Director for one of the largest tour and transportation companies in CA. Aaron has served
on the Tourism Bureau in Morro Bay, CA and is now a licensed Real Estate Agent and
serves as amember of Natural Healing Center’s real estate team, facilitating the acquisition
of property and helping previous tenants re-locate. Aaron also serves as the Community
Outreach Manager, helping NHC foster positive relationships with neighboring businesses
and community members,

Susan Wood
Advisory Board & Cultivation Partner

Susan was orphaned at a young age in Scotland and came to America an immigrant with
only a high school and city college education. She started a career in the service industry,
bartending and then managing in restaurants, while simultaneously taking business classes.
She was eventually able to purchase her own restau rant and obtain a liquor license. She has
successfully managed a business with all of the requirements of a specialty license for nearly
20 years.

She went on to purchase apartment buildings in Los Angeles and rentals throughout
California, moving on to purchase 27 single family homes in Milwaukee which she offers to
veterans at a discounted rate. She was first introduced to cannabis at the age of 12 when
her mother was diagnosed with terminal colon cancer. She became aware of the plant’s
medicinal values as it helped her mother induce her appetite, ease her pain, and help her
sleep.

Additional Team Members

NHC also has multiple other attorneys retained for various matters, including Crapo
Douglas from Diehl & Rodewald and Ty Green from Adamski Moroski Madden Cumberland
& Green LLP. We also retain the services of marketing consultants and other professionals.

References for Our Entire Team:
Jeff Lee, Mayor of Grover Beach: jlee@groverbeach.org
Matt Bronson, Grover Beach City Manager: mbronson@groverbeach.org
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1.03 Proposed Business Location

NHC has entered into a purchase agreement for 338 West D Street (the former Bank of
America building) in downtown Lemoore. Customers would park in the large lot at the rear of
the building, where they would enter the facility, shop, and then exit through the front of the
building directly onto D Street in the downtown core.

To encourage customers to patron other local businesses, every new customer that visits the
store will receive an educational handbook that will promote nearby businesses. Currently
NHC in Grover Beach sees 500-700 customers per day, and this type of foot traffic exiting
right into downtown Lemoore would help revitalize the area.
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1.04 Business and Operation Plan

Proposed Operation

Natural Healing Center proposes a medical and adult-use cannabis retail storefront located in
the City of Lemoore. Only those 21 years of age and older will be allowed to enter, except those
18+ with a valid medical card. The operation will comply with all local and state laws, obtaining a
Bureau of Cannabis Control “Adult-Use and Medicinal - Retailer License - Type 10" after being
issued a permit by the City of Lemoore. NHC seeks to be open for business by January 1, 2020.

NHC'’s average customer is 55 years of age and older, and is seeking products for a medical
benefit. In fact, our highest grossing product is a non-psychoactive topical balm used for pain
and inflammation relief. Despite our customer demographics, being licensed as adult-use is
imperative. NHC's Grover Beach location began as medical only, and when it transitioned to
adult-use, sales of products exclusively used for medical purposes skyrocketed. We found that a
large segment of those needing medical relief were not comfortable obtaining amedical cannabis
card, however they would visit the store if they only had to show their driver’s license. We find
this particularly true among older age groups.

Store Layout/Customer Experience

NHC’s cannabis retail layout has two main shopping areas, one for more traditional cannabis
products that contain higher amounts of THC, and another for CBD based, less psychoactive
products. The THC side will be an identical setup to NHC’s Grover Beach location with glass
product showcases setup in an “island” around a tower with product displays and digital screens.
The CBD side will have showcases in front of a wall with additional product displays. This setup
will provide a full service, one-on-one model where customers can ask questions and become

educated.

For those who prefer self-service, a section of
the store will feature interactive touchscreen
displays where customers can learn detailed
information about products and cannabis in
general, as well as place orders. For fast
service, customers will also be able to place
pickup orders from home via NHC's website
or phone number. Inthe future NHC may also
offer deliveries upon city approval.
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Hours of Operation

NHC proposes to be open for business from 7:00 a.m. to 9:00 p.m., Monday through Sunday.
Supplier deliveries will be accepted with an appointment window Monday through Friday,
during regular business hours.

Neighborhood Compatibility

Wewillensure that operations do not negatively effect the surrou nding community and infact,
enhance the neighborhood. No odor, excessive noise or loitering will be allowed. In addition:

Community Outreach Manager

NHC has a designated Community Outreach Manager who is responsible for building
relationships with all residents, businesses and organizations and addressing any concerns
brought by the community. The contact information for the Community Outreach Manager
will be posted in the retail facility in plain view of customers,

Neighborhood Meetings

Through its Community Outreach Manager, NHC will personally introduce itself to all
businesses and residents within 750feet of the retail location. All individuals withinthat radius
will be invited to semi-annual neighborhood meetings to assess and address the impacts of
NHC on the community:.

Communication with Lemoore PD & City Staff

NHC builds solid relationships with local law enforcement and city staff and meets with them
regularly to addresses concerns and take proactive measures.

Industry Self-Regulation Program

NHC plans to organize a self-regulatory program with all other cannabis license holders in the
city to mitigate negative impacts. This program will be designed to prevent problems before
they occur, and ensure that the cannabis industry has only positive impacts on the community.
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Products

NHC carries an extensive selection of fully compliant products that can at times exceed 1,000
different SKUs. Our vast selection sets us apart from our competitors and offers the consumer
awide range of options.

Zero Tolerance on Product Performance Issues

All products will be thoroughly inspected before being placed on the shelf. Once on the shelf,
if any concerns are raised the product will be removed from the shelf until it is reviewed at
multiple levels and passes further inspection. Any medicine that does not meet our strict quality
standards will be returned to its distributor and never made available to patients.

Product Line

PRODUCT LINE COMMENTS

Flower Dried cannabis “buds” that can be rolled into papers, smoked in a
standard pipe or a water pipe, or vaporized with vaporizer products
(believed to be the safest form of inhalations).

Extracts Extracts are manufactured by separating the trichomes
(semi-transparent, granular, hair-like outgrowths) from the cannabis
flowers to create a concentrated dose of this specific part of the
cannabis plant.

Preparations Joints, tinctures, dermals, nectars, salves and capsules. These products
are particularly intriguing to senior patients in communal living
environments where smokable products would not be tolerated.
Edibles Cannabis oil in edible cannabis usually takes longer to take effect (20
minutes to an hour or more), and the effects generally last longer than
smoking or vaporizing. We will make an effort to offer specialty edibles
that will appeal to our senior patients, including confections with low
sugar content for those patients battling diabetes.

Medical Delivery | Vaporizers and other devices commonly used to administer medical

Devices cannabis to qualified patients.

Books Books and DVDs relating to medical cannabis use. As well as additional
books related to holistic health and wellness.

Apparel Exclusive branded apparel and merchandise including, t-shirts, hats,

key chains, posters, delivery systems.
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Medically Focused Products
Eachproductlinedescribedinthe priorcharthasa variety of products with differentformulations.
NHC is focused on providing products that are produced primarily for medical purposes and has
dedicated retail sections for non-psychoactive CBD based products. Medically focused products
areoneof the fastest growing segments of the market and at NHC’s Grover Beach location 60%+
of customers are age 55+ looking for medically focused products.

Packaging

NHC ensures that all product meets or exceeds state packaging standards, particularly child-
proofing. Any product determined to be improperly packaged will be refused; documentation
indicating return of the product will be maintained within our system.

Once purchased by a customer, all products will be placed in an additional sealed container
(opaque sealed bag, child-proof) for transport.

METRC - Track-and-Trace

NHC utilizes point-of-sale software that is METRC certified and NHC’s team is experienced in
track-and-trace compliance. Inventory audits are performed more often than the required 30
day cycles. NHC's procedures and software prevent sales from occurring over regulatory limits,
handle the proper disposal of cannabis waste generated from returns or defective product, and
all other areas of compliance.

Development Agreement Proposal

NHC proposes:

* The City of Lemoore receive 5% of gross receipts, paid monthly, and:

* Aonce per year business license fee of $28,500.

e NHC will make a one-time $200,000 unrestricted payment to the City upon issuance of
acannabis retail permit. NHC is recommending that this be used to offset any impacts of
our dispensary. However. the use of these funds are ultimately at the City’s discretion.

e NHCwill guarantee at least $24,000 in annual donations to community programs within
the City of Lemoore. We have 3 long history of giving back to the communities where we
operate and we want to set a guaranteed minimum level.

e NHC will include a local hiring preference that gives residents of Lemoore priority for
jobs at Natural Healing Center.

e NHCwillinclude alocal contractor provision that guarantees the use of local labor in the
renovations of the facility.
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